ReputationDataand Generation Z:

How universities use reputation data
to effectivelyshape communications
strategies andow the rise of Gen Z

hasaltered thelandscape.

MichaelLubacz
Branding Director

dWORLD
UNIVERSITY |
RANKINGS |



THEReputationData and Generation Z

o TOP SOCIAL MEDIA
GenZ characteristics. SITES USED DAILY

By At Least One-In-Five:

GEN Z MILLENNIALs

f

A Born between 1995 and 201sk)

A Reliant on digital and mobile. f

A Multiple screens. (@ ( (@ G

A Require extra creative effort.
Youl[TD) You([TD)
A Use social media, but differently to Millennials. & V Y »~
€ (s P
A Relatability and authenticity is key. ( (
Yy 3

SourceVisionCritical.corigeneration-z-infographics
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l@j&ii\r/nj:ity of Melbourne @ o
G e n Z C h araCte rIStI CS " Are you on Snapchat? So are we! Follow us

at unimelb to see what we get up to! '«

A They wantpersonalisectontent.
- they know brands have data on them.

A They quickly find information on their ow
- How visible is your content in search engine result:

A They give feedback.

- Social listening strategies are important.

A¢CKS@QNE Y2NB 3Idzr NR
- Private and direct channels of messaging are popt \\ Keep updated with

//" atop 100 university

ALTSTRALIA + CIINA ¢ MDA » ITALY + MALAYSEM + SDUTH AFMCA
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Gen Z: how to engage?

A Content & experience over
traditional advertising.

74y AMBITION
A Engaging and emotive music, video, imagery. ‘ UNLIMITED F A

A Emphasis on social justice & impact.

, | will help
A Establish trust and authenticity. Australian
students
A Use objective and subjective data reach their

to help inform your strategy. potential.
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Arts and
Humanities

31%

Data- academic. /

Technology

/
2 SQONB { A Gorignthtedwbrldl R G | \
A Benchmarking \
. . . . . Physical / Business
A Highlights institutional strengths. Sciences i
Economics
A Is your brand perception aligned
domestically vs. internationally?
Life Clinical
Sciences and
B National ealth

International
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Data- student. Awtercatame Lo LS

Electrical & Electronic Engineering

Mechanical & Aerospace Engineering 3951C 110C

Accounting & Finance 2853¢ 110C

A Who is interested in your brand and Law 3238¢ 100C
fferina? Wh do th i ) Other Health 28082 100C
orrering ere do they come from: Business & Management 5277¢ 900
What do they want? How do they Mathematics & Statistics 106731 800

i o) Computer Science 56714 800
find you: Biological Sciences 13795¢ 700
Languages, Literatures and Linguistics 12187¢ 700

A Data is integral to the personalisation Economics & Econometrics 3830¢ 700
Communication & Media Studies 6111¢€ 600

process. Geology, Environmental, Earth & Marine Sciences 54775 600
Chemical Engineering 15442 600

A A tailored approach is more viable than Politics & International Studies (incl Development Studies) 47591 500
Py . Z _ A A 2z A History, Philosophy & Theology 2528¢ 500
UNEAYd G2 0S WSGOSN Medicine & Dentistry 35874 400
General Engineering 1670¢ 400

Art, Performing Arts & Design 2983¢ 300

Psychology 27271 300
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Branding.

LOGQa 6KI G @&2dz &
A It should differentiate you.
A It should be authentic.

ALT @2dz R2y QiU |
be done for you.

THEReputationData and Generation Z

Defining your purpose
Standing out is tough. Fundamentally
Universities make the same promises 4/7 World-class
to students, staff and partners. 2/7 Modern and contemporary
A review of the mission statement, 3/7 Preserving Chinese heritage/education
values and visions of the following 5/7 Global focus
universities has shown how 4/7 Creative approaches
remarkable similar they are: 3/7 Academic excellence
» CUHK(SZ) 3/7 Recruiting high-end talent
: ﬁTﬁch E 6/7 Delivering knowledge to the world
: mm 3/7 Practical and vocational
+ Newcastle University in Singapore
+ University of Nottingham China
» Xi‘an Jiaotong-Liverpool University
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Brand distinctiveness is very difficult!
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Brand distinctiveness is very difficult!
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The University of Wyoming: Case Study

UNIVERSITY
of WYOMING

A Great brands attract and repel.

A If you try to appeal to everyone, you appeal to no one.

A Wyoming have carefully researched and communicated
their authentic differentiatorsto create a strong identity.

A Thiscampaign redefines what it means to be a Cowboy in
thisdayand- 3S> A GK2dzii dzaAy 3T &
GwSao0dz-eR ARREAYNQI T2ttt 20 LINE
path£andd SELX 2NBa 2FF (KS oSt

A The campaign leverages theique locationand history
of the institution.
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Shared purpose:

Which of the six fundamental human motivations
do you think this campaign aligns with?:

Security (eg. care, trust, closeness, security, warmth)
Enjoyment (eg. relaxation, fun, openness, pleasure)
Excitemen t (eqg. vitality, fun, curiosity, creativity, change)
Adventure (eg. freedom, courage, rebellion, discovery, risk)
Autonomy (eg. pride, success, power, superiority, recognition)

Discipline (eg. precision, order, logic, reason)
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Brand distinctiveness is very difficult!
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Brand distinctiveness is very difficult!

The University of Surrey is a

A
7 I T H E Truly, Global Leading University
o

CHANGI of ideas and people, dedicated to

YOU WANT
TOSEE INTHE

WORLD

PAAATIA G v

X

.- A young global
university on the rise.

Curtin University is climbing up the
THE Young University Rankings.

change the

At Australia’s leading researc
we expect to do nothing less.

INSPIRING RESEARCH INSPIRING STUDENTS

y of Melbourne is Australia’s No. 1 university'
roductive re: ) organis: in Australia. O
in our global rankings, our research income, and sq

16 At Curtin University, you can adyance’your studies at a university that is ranked

Our research in in the top 1 per cent in the world* and rated at World Class level or above in

problems from clif

ves lives and contributes to solving the ¥
change to global health to political w

43 different fields of research?*.

Our research is dynamic - it needs to be if we are to tackle 4
facing the world.

Our strong industry conneétions and innovative teaching facilities mean that
our courses are designed to produce graduates who have the real-world skills
We are driven by three grand research challenges: understa

purpose, fostering health and well being, and supporting employers are looking for

With campuses in Australia, Malaysia, Singapore, Dubai and Mauritius

Join Australia’s best minds in meeting theg
research-vision.unimelb.edu.au

we're truly a global university.

. i Teach
curtin.edu/globaluniversity eaching

Excellence
Framework

e ng. the Nateeu!
ranking The Tines Higher Education werid wiversity e S -
| Shanghal Jino Tong Acadeenc Ranking of World Universities. -

AL

* World=leading minds answering
Make tomorrow better. 2 the woila'i;biggest questions
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» Find out more, visit:
surrey.ac.uk
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Reach For
The Stars.

A galaxy of leading scholars and educators.

SOAR WITH US

The Chinese University of Hong Kong
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www.cuhk.edu.hk

: Go ,anyWhere;' |

From the smallest kiown particles, to the farthest reaches of the universe, there aré no limits when

you pursue what the world tells you is impossible. The University of Western-Australia has been

seeking out the unknown and challenging the status quo since 1911. Home to.Nobel Laureates, -

Rhodes Scholars and pioneering thinkers across a range of disciplines, the University ranks among
the world’s finest in the Times Highier Education World University Rankings. Find your own path to
pursue impossible at The University of Western Australia.

pursueimpossible.com.au
- THE UNIVERSITY OF
WESTERN
AUSTRALIA

CRICOS Provider Code 001266

Brand distinctiveness is very difficult!

: Turning Today’s Potential into
ol 2 . Tomorrow’s'Accomplishments

of rich heritage
At P’onU, we dream big, aim high.
We build a sustainable future for our'world.

1 cormbines prof
world experience.

indaries and ncover kriowledge that brings -
the wioiidWe find cures jht poverty
riake 1 .

£, THE HONG KONG
Q&b POLYTECHNIC UNIVERSITY
A

il T AR

"

Opening Minds * Shaping the Future

BRUBR  BRER

Building up oneself for pursuit of selflessness

FMi Li Ka-shing
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Fewinstitutions are trulyunique.

LQa & 2 dzNJvéa makesFou tha nfoRt difedziitthen find a unique way to tell that stary
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Story-telling.

A Leverage your strengths.

A Show youimpact (Gen Z
students put more emphasis
on social justice and impact).

A Differentiate yourself.

A Standout with arresting
visuals, video and content.

A Sell your destination.
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. DL SAN IGNACIO
il DE LOYOLA

STUDY IN
PERU

3 CAMPUSES IN LIMA
] EXTENSION CENTER IN CUSCO

»

-

US SAN IGNACI
. UNIVERSITY
& MIAMI, USA

STUIERE
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Authenticity.

AcCKS NARaS 2F Foll B0 gS¢
have made consumers more sceptical.

A People are more likely to engage with conte
that comes from a trusted source.

A Use student brand ambassadors to create
usergenerated content.

A Harness alumni stories to naturally build
authenticity for your university brand.
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