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ñYou need to learn to do 

this without a calculator 

because you wonôt be 

carrying one around 

everywhere you goò.  













APPLE

Gen Alpha will never know 

the link between the twoé
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ñI Google it.  Maybe read the first couple of 

links that Google gives me.  I never go 

past the first page of Google though.  

Thatôs about it.ò 

Matt, 2000









ñTexting rules: you cannot send a sentence with a 

full stop at the end because you look mad.  Or ñk 

dotò (k.) because you look angry ïlike ñIôm done 

with you.ò  A dot is like, ñdonôt talk to me ïI got 

my point across but I donôt want a reply because I 

dotted you.ò  

Lauren, 2000
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50% Gen Z: rather talk 

online than in real life 



irl

60% Gen Z: social life 

starts online



irl
70% Gen Z: more 

convenient to talk 

online than offline 



ñIf you put my generation in a rural place 

and there was no Wi-Fi they wouldnôt know 

what to do.ò 

Britney, b.2000



2.7 hours / day 

24% constantly 

connected
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ñI think people are starting to lose the person to 

person interaction.  And theyôre losing the manners 

that are associated with talking to people face to 

face because of the amount of communication that 

happens online.  [Weôre] losing the ability to have a 

conversation face to face.ò 

Matt, b.2000
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Customer & company collaboration



Customer & company collaboration



ñA collaborative space is better ïbecause our 

generation collaborate as a part of who we are.  

Always networked, always connected to each 

other.ò 

Matt, b.2000





lifelong learners













Disruption and innovation



Disruption and innovation


