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Our purpose
To take New Zealand’s 

education experiences to 

the world for enduring 

economic, social and 

cultural benefits

Our focus
Champion the way

Pave the way

Education New Zealand



WHERE WOULD YOU STUDY….

Antarctic studies

Viticulture

Food Science

Hospitality and Tourism

Creative Arts

Marine science



THIS...

…or THIS



WHERE WERE THE STUDENTS IN 2016?

The challenge and the opportunity

Auckland
63%Canterbury 8%

Wellington 6%

Waikato 5%

Otago 4%

Rest of NZ 14%



WHERE’S 
THE 
VALUE?



WHAT ARE THE BENEFITS? 

New Zealand 
promotion, 

diplomacy & 
trade

International 
Student 

attraction

High quality 
education & a 

unique NZ 
student 

experience

Economic, 
cultural & social 
benefits to NZ & 

regions

Skilled graduates 
increase the 

productivity & 
competitiveness 

of the NZ 
workforce 

Global trade & 
investment

Value of 
International 
Education to 
New Zealand

Generates economic 
benefits to the New 
Zealand & Regional 

economies

Supports Tourism + 
VFR

Increases global 
trade & investment 

links

Enhances 
international 
collaboration, 

knowledge exchange 
& entrepreneurship 

Enhances the skills 
and productivity of 
the New Zealand 

workforce

Increases cultural 
capital + cultural 

diversity



Dad bought this place 

15 years ago for a steal. 

As the real estate agent 

said “Location, 

Location, Location”, and 

we’re right next door to 

the airport. It will be 

very convenient if we 

ever have to fly one 

day.



Regional
Partnership
Programme



Grow the proportion of 
international students outside 
Auckland 

15 Regions

• strategy 

• leadership

• identity

• differentiation 

• collaboration

• co-Investment

Industry

EDA

ENZ



REGIONAL PARTNERSHIP ACTIVITY 

Market Partnerships

Product &

Pathways

Destination Experience

Story Telling



Regional Value Proposition – digital project



Regional Identity

http://www.studyinnewzealand.govt.nz/live-work/explore-nz

http://www.studyinnewzealand.govt.nz/live-work/explore-nz


REGIONAL IDENTITY

TAURANGA



REGIONAL IDENTITY





DESTINATION EXPERIENCE



DESTINATION EXPERIENCE



CHC 101

REGIONAL PRODUCTS



REGIONAL PRODUCT “GAME ON”



MARKET PARTNERSHIPS



ANZA





BENEFITS TO THE COUNTRY
“There’s an intellectual and creative input from
international students. And knowledge and their own
skills.”

“Tourism - all those photos up on Facebook and 
Instagram, to all their friends and followers.”

“It's part of our economy now.  Countries have to work 
on what they can offer and we don't really want to rely 
on only dairy.”

COSTS TO THE COUNRTY
“Taking jobs that our own people are struggling to 
get.”

“University entrances are getting more and more 
competitive and there are less and less spots for us 
kiwis to have. We aren't gaining entry because of such 
a large intake of international students.”

“Where is the money going?  I have no faith in 'trickle 
down' economics.”

OPPORTUNITIES FOR NZ COMMUNITIES 
“Being exposed to different cultures and ways of 
thinking is beneficial to our personal growth.”

“New Zealand does pride itself on being pretty 
forward…gay marriage, women’s rights.  It’s very in 
tune with New Zealand identity.”

THREATS TO NZ COMMUNITIES
“They stick together and this can be quite off-
putting. (They) come over here to use our resources, 
but then choose not to mix within our own culture. 
(They are) snobbish.”

“There's a crime undercurrent. Favours and 
exchanges going all the way back to Asia are used 
as levers. Money changes hands. We need a 
clampdown on organized crime and gambling 
rings.”

NEW ZEALANDERS’ ARE THINKING…



STORIES FOR NEW ZEALANDERS



WHY REGIONAL DEVELOPMENT



enhancing the 
national brand



Implementing 
national initiatives



enhancing
student experience



attracting 
local investment



telling 
the story 

to the locals



integrating with 
visitor and talent 
attraction



collaborative 
market and  

product 
development



Education 

Providers

Community 

Development

Regional 

Employers
Exporters

Regional 

Tourism

Leadership, Strategy and Trust 

QUAL

+ Cultural diversity

+ International diplomacy

+ cultural capital

+ human capital and talent attraction

+ knowledge exchange

QUANT

+ Student revenue

+ Living Costs

+ Visiting friends & Relatives

+ Fill the region’s skills gaps

+ Trade and Enterprise outputs

+ Research outputs

WHOLE OF REGION APPROACH = WHOLE OF REGION IMPACT



greg.scott@enz.govt.nz


