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The importance of China and India

* Chinese and Indian HE commencements, as of July 2016, were both
up 22% compared to July 2015.

- All other markets together grew 9%.

* Three-year growth from July 2013 to July 2016 was 134% for India
and 46% for China.

» 22% for all other markets.

Source: AEI/Austrade
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The importance of China and India

* By 2024 India will have the world’s largest tertiary-aged population —
119 million people — and the world’s largest number of tertiary
enrolments — 48 million.

- China will have the 2"d |argest tertiary-aged population — 79 million —
and the 2" largest number of tertiary enrolments — 37 million.

 They will be the world’s two largest sources of international
postgraduate students: 338,000 from China, 209,000 from India.

Source: British Council, Postgraduate student mobility trends to 2024, October 2014.
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34 provinces, municipalities, and 36 states and union
autonomous regions. territories.
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Australia’s 20 largest international HE markets
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Top 20 international HE markets by visa grants, 2014/15. Source: DIBP

RMIT University © 2016



7))
il
()
=
| &
C
c
LLI
.-
[z
(&
=
>
o
Q.
D
(7))
D
=
856°L
G20

L5€°C

LL9'e

vv6‘c

60Z‘c

GLe's

Australia’s 20 largest Ch

zze'L

69¢€°L

195°L

v29°)

vﬂw—-
169 -—-

e [
vz [
ceg -—-—
£v8 -—-—
www—--
maw—--
mﬁz‘--

RMIT University © 2016

Buibbuoyn
unire
uifuer |
IXUBYS
ueuny
IXueeys
BuellbuojieH
Inyuy
uellng
loqeH
uenyoIs
I8gNH
ueusH
bueileyz
Buiuoer]
Buopueys
leybueys
Builleg
nsbueir

Buopbueng
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Provinces as countries
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Australia’s 18 largest HE markets by youth population

(15-24 years, excluding China and India)
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(15-24 years, including Indian states)
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Rationale of having state strategy

* Identify opportunities in marketplace
* Prioritise recruitment spend

* Cultural/behavioural changes at state or regional level
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Using state/province data
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Google is your friend

* Enormous amounts of data already available.
» Targeted Google searches.

* Ask the right questions.
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“sina weibo usage by province”

Google sina weibo usage by province 4 n

All Images News Videos Maps More ~ Search tools

About 148,000 results (0.65 seconds)

Where do Weibo users live? City and provincial breakdown of various ...
weibowatch.com/where-do-weibo-users-live-city-and-provincial-breakdown-of-vario... v
Here's a map of the other provinces which show the greatest differential between percentage of Sina
users in my sample and their share of national population:

Sina Weibo revenue and statistics - App Industry Insights
www.b pps.com/sil b d i TR

Dec 7, 2015 - Sina Weibo users are fairly evenly split between male and female, with ... most Weibo
users (red), followed by the Jiangsu province and Beijing

How Many People Really Use Sina Weibo? - China Real Time Report ...
blogs.wsj.com/chinar 2013/03/12/hoy y-people-really i ibo/ v

Mar 12, 2013 - s Weibo mic ing service is often i as a virtual town square ... Sina
Weibo penetration in in China by province, with red indicating ..

APIZZH/en - HEAPI 7
open welbo ComWKUAPISTES/en + People;asiusers::
Mar 30, 2012 - 1.1 Timeline API; 1.2 Weibo Access API; 1.3 User API; 1.4 Direct message API ... —h=e=

users/show Return user profile by user ID (autheriszed user) ... Register a Sina Weibo account,
account/activate Activate a weibo account ... comment comment of a weibo; direct_message direct

B o.to)5imillion

message; Province and city ! 5m “Otlo(mi"iﬁn
8 Facts About Sina Weibo Users That All Marketers Should Know 10mjtor15million

hitps:/Awww. com/sina-weibo-users-facts-marketers -'-15m'[tb(301million

Nov 16, 2012 - Combing through the official report from Sina Weibo, we see it has lots of ... Weibo

users of all, then Jiangsu province and Beijing municipality -.-0ver.[30m'll |l°n‘
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“mechanical engineering”

« www.google.com/trends

s wrdl N N MNP P S
—Interest in India

fluctuates on a regular
schedule.

— Greatest state interest o mrssion @
in Puducherry, Tamil
Nadu, and Odisha.

— City interest from
Madurai, Puducherry
and Coimbatore.
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Hotcourses

» Shopfront for universities.
* Promotes partner university programs to prospective students.
» Partners can access certain insights provided by Hotcourses.

» Targeted intelligence: Google Trends vs. Hotcourses.

RMIT University © 2016



Undergraduates in India

RMIT University © 2016

30
% e
w 20
5
2
E
5
o 18
o
£
g »,
5 10 \
[-%
5
0
£ ) 74
g £ 5
§ 4
£ 0§
L

".‘

—- .\. o
\o—-—-o
\-o .
—
- .—-—._.
g g 5 5 g & 5 3 g & & 3
3“-“ &£ rg 5 c.§ o‘g 5? @g & réw r? \%:’?
g F a § q q T F
Fe & ®
& . & S F 4 ¥
S F £
E <
Subjects
Health and Medicine 34.6%
Business and Management 19.2%
Computer Science and IT 11.5%
Engineering 11.5%
Travel and Hospitality 17%
Architecture and Construction 7.7%
Social Studies and Media 39%
Applied and Pure Sciences 3.9%
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Mapping the data
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Mapping the data
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Kazakhstan

Pakistan
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Shanghai

I Education Agent
B international Partner
B international School

| Chinese University
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Internal data — the missing ingredient

* Focus
—What do you want to do? What are your needs?
—What programs/fields of study do you wish to promote?

» Context
—Are you a big fish in a small pond, or a small fish in a big pond?
—Where are the best opportunities for you?

RMIT University © 2016
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State/province strategy at work

Province
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State/province strategy at work

Population

B ] € e 3 c B w ] c
z §

£ 5 f B3 g 2 8 2 X 5 B £

= 2 o = c S 3 < T = © c

» § ¥ 2 = z T 3 3

H s w ~N o

5 &

o

RMIT University © 2016

Heilongjiang

Shaanxi

Fujian

Shanxi

Chongqing

ner Mongolia

Shanghai

Hong Kong

Qinghai
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State/province strategy at work
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People’s Republic of China

Provincial map ranked by 2010 domestic HE enrolment

Xinjiang ey

More than 2m students

1.5m - 2m students

1m - 1.5m students

500k — 1m students

Fewer than 500k students

Heilongjiang
W)
-\«@999) Jilin
0\'\66?39’1#
‘ o Liaoning
\oee
T — Beiing
_————Tianjin
Shanghai

Source: EIC Group China, Key China Education

Seatistics for i 2011.
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State/province strategy at work

Mongolia

International schools e
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State/province strategy at work

Mongolia

University partners Qs :
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State/province strategy at work

Visa grant rates
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Visa Grant Rate
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State/province strategy at work

Guangdong

Subjects

B Humanities

B Sodial Studies and Media

B Personal Care and Fitness

M Agriculture and Veterinary Medicine
B Business and Management

33.3%
16.7%
16.7%
16.7%
16.7%

<
{

Beijing

Subjects

Engineering

Business and Management
Social Studies and Media
Travel and Hospitality
Humanities

Applied and Pure Sciences
Education and Training
Health and Medicine
Creative Arts and Design

347%
13.1%
13%
87%
87%
8.7%
4.4%
44%
44%



State/province strategy at work

. Target Guangdong for media studies, Beijing for engineering. Develop Sichuan as a
Conclusions new student market.
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Final thoughts

* You do not need to do everything — research what you need.

* You do not need to show your working — present what is relevant.
 Ask the right questions — and remind yourself of what they are.

* Try not to drown in data.

* If you get time, play with your data — surprising insights.
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Thank you.

Thomas Eastwood Grant Watson
Director International Recruitment Manager Business Intelligence
thomas.eastwood@rmit.edu.au grant.watson@rmit.edu.au
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