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Chal lenging the  Cha l lenges:  
India  Brand Recognit ion



W H O  W E  A R E

We use our badge of 
government to connect 
Australian business to the 
world and the world to 
Australian business. We are 

1,100 people 
working in over 

80 offices 
around the world.

Our diversity is 

our competitive 

advantage. 

It enables us to 

deliver for our clients.

We’re tenacious 

and creative, our 

entrepreneurial 
spirit is our 

hallmark.

We value 
collaboration, 
generosity of spirit, 
transparency and 
innovation.

➢ Australia – India Education relationship

➢ Challenges for Australian education brand

➢ Building Australian education brand in India

➢ Austrade’s focus FY2019-20



Unprecedented level of engagement
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• Australia in market:

• Institutions are more active 

• The type of activity has changed – partnerships, emersions

• 372,000 Tourist visas granted

• More High profile engagements ministerial visits, VCs, PVCs 
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Student data – line graph
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Matching Perception in 
India with Australia’s reality

Global Strategic Messages Project

• Quality (Prestige)

• Employability

• Student experience

• Diversity

• Environment

• Visionary



Tourism Australia



• Perception is entrenched in many circles

• We are engaging with multi-generation family units

• Working as an investment focused unit prioritizing returns

• Build perception and build reality

• Competitor analysis: How they are perceived by Indian 
students

• US: Established, Recognised, Return on Investment

• Canada: Recognised, Migration

• UK: Heritage, Class, Accessible

• Germany: Low fee, Employability

• Malaysia & Singapore: Accessible, Affordable
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Challenges to Brand Delivery
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• Partnerships with corporates and institutions
• Prestige Associations / co-branding

• R&D projects that match India’s social contract

• Engaging India’s world leading corporates 

(R&D, internships, immersions)

• Establishing operations in the market
• Austrade TNE entity setup report 

• Delivering executive education or bespoke 

corporate programs / blended

• Managing your agents to success

• Engaging with key decision makers

Tools of Brand Building



The Knowledge Cities

• Engaging to identify prestige partnerships

• Deliver brand impact by working comprehensively



India is different through digital



Managing your campaigns



Improving Digital Experience
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• IES recommendations:

• Education is a flagship sector for Australia-India engagement

• Fragmented Australian education brand delivery

• Knowledge of India in the Australia system

• India Market Action Plan

• India Reference Group and States Education Forum (DE)

Ministerial Champions for leading engagement sectors
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• Brand Delivery

• Digital toolbox & platforms

• CMO Brand workshops

• Australia India Business Exchange (AIBx)

• Customer Outreach

• Knowledge cities

• Engaging top 80 insitutions

• Facilitating Client engagement strategies

• Reinforce Markets

• Sustainability and long term view

• Vocational Education

Austrade Focus: FY2019/20



• Delhi and Mumbai during Q1 Calendar 2019

• Overarching Theme of Australia's brand recognition

• Activities are all about building the tools of brand

Invitation to principals (VCs ect) during Oct



AUSTRADE SOUTH ASIA

Education Specialists

Connect with Austrade South Asia

Ashish Sharma

New Delhi

Neha Grover

New Delhi

Priyanka 

Vaidyanath

Chennai

Currently 

Recruiting

Mumbai Position #2

Peter Coleman

Trade Commissioner

Sangeetha 

Krishnamoorthy

Hyderabad

Kanishka Padidilian 

Colombo Sri Lanka

Mostafizur Rahman

Dhaka Bangladesh

Azhar Shah

Islamabad Pakistan

Aditi Aggarwal

Bangalore

Varun Kukreti

Kolkata

Mahnaaz Khan

Mumbai



Austrade 

South Asia

Peter Coleman

Trade Commissioner

Mumbai
peter.coleman@austrade.gov.au


